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VS unit is Estatec Concrete 
Pumping.
 Recently opening its doors 
to the Brazilian market and 
its customers, PMB will soon 
start production on its first 
truck-mounted boom pump 
and City Pump.
 PMB offers various prod-
ucts and services including 
new equipment, spare parts 
inventory, after sales support, 
and a facility for operator 
and maintenance training. 
In addition, the company 
also provides refurbishment 
services of customer-owned 
equipment. 
 Putzmeister America was 
given full responsibility in 
June 2007 for the Brazilian 
market from its parent com-
pany Putzmeister Concrete 
Pumps GmbH. Expanding 
with PMB was strategic in 
adding to the continued 
growth of the Putzmeister 
Group in the Latin Ameri-
can region.
 “Putzmeister Brazil is sup-
ported locally by the experi-
enced Latin America sales staff, 
in addition to the engineers 
and customer support group 
of Putzmeister America,” says 
Marc Aguilar, Putzmeister 
America’s vice president—
sales for Latin America and 
the Caribbean (LACA). “We 
have made a long-term com-
mitment to Brazil’s construc-
tion industry. Putzmeister has 
been supplying Brazil with the 
highest quality and technologi-
cally advanced products for 
many years, and by establish-
ing our local assembly and 
service of products, we con-
tinue to reinforce that we will 
be around for a long time.”

Putzmeister Brazil Ltda. Builds Its First 
Vehicle-Mounted Series Line Pump
 Putzmeister Brazil, Ltda. (PMB), a subsidiary of Putzmeister 
America, Inc., is celebrating its first vehicle-mounted series (VS) 
line pump built at its Atibaia, Brazil factory. The owner of the 
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ColoradoBiz Magazine 
Names StoneAge, Inc. 
2010 Top Company 
Winner in the Manu-
facturing Category 
 StoneAge, Inc. is one of 
the world’s leading providers 
of tools and equipment for 
water-blast cleaning, with 
55 employees and 170 dis-
tributors in 35 countries.
 After slogging through 
the recession in 2009—sales 
were down about eight per-
cent compared with 2008—
StoneAge has rebounded 
with a projected 35 percent 
revenue increase this year. 
And the company did it 
without laying off any 
employees.
 “We decided that if we 
could make it work, we were 
going to keep everybody, 
because when we came out 

of it, we would be struggling to rehire and retrain, and we just didn’t 
want to lose the talent that we had,” says CEO Kerry Petranek, who 
was also named one of ColoradoBiz Magazine’s 25 Most Influential 
Young Professionals for 2010.
 “We didn’t make any capital purchases, which really increased our 
cash flow. We came out much, much stronger. We invested in R&D, 
and we invested in marketing. And I think that’s why we’re seeing 
this 35 percent increase in sales.”
 Indeed, in keeping with its mantra that R&D is its lifeblood, StoneAge 
introduced 12 new products in 2008–2009.
 And even though the effects of the recession may not be over, Petranek 
points out, “We’re fortunate to be in an industry where things have to 
be cleaned.”
 Petranek cites the company’s people and its culture as two qualities 
that have made it a top company. For that she credits the founders, 
Jerry Zink and John Wolgamott.
 “They wanted to create really good jobs for themselves where they 
had flexibility and a good work environment when they first started the 
company in 1979, and that’s just carried over to all the employees as the 
company has grown over the last 30 years,” Petranek says. “And then, 
it helps that we have a really great product to sell.”
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