
6 • June 2011 • CleanerTimes

by Diane M. 
Calabrese

Photo courtesy of Commercial Power Wash



CleanerTimes • June 2011 • 7

 hen dirt can be used as a readily available and  
 largely biodegradable medium for artistic  
 expression or advertisements, it gains merit.  
 Dirt can always be washed away after serving  
 as a component of an objet d’art. 
 Clark Proctor, general manager and vice president of Alabama 
Water Blasting, Oneonta, AL, alerted us to a growing trend in reverse 
graffiti removal and stenciling. His company, for example, is prepar-
ing to add the category of services to its repertoire.
 Following a lead provided by Proctor, we contacted Mike Jansen, 
a team member at GreenGraffiti, Toronto, ON. He explains the  
Canada-based firm began on the opposite side of the Atlantic Ocean.
 “The company was started in Amsterdam by Jim Bowes,” says 
Jansen. “At the time, he was working for a design firm and was 
asked to come up with a green way to extend a client’s existing 
outdoor media messaging.”
 The inspiration for an environmentally friendly method came in 
“one of those late night ‘ah-ha’ moments,” says Jansen. In 2007, a 
company with the descriptive and trademarked descriptive name 
was established as a stand-alone business.
 But the concept is not an entirely new one. “You could argue that 
some of the first forms of ‘green graffiti’ were kids writing ‘wash 
me’ on car windshields,” says Jansen. 
 Jansen’s company uses two methods to complete projects. “In 
Europe, it’s all done with a Kärcher pressure washing system, he 
explains. In North America, I have teams that we trust to execute our 
campaigns in each city because it’s a much larger market.”
 There have been many interesting efforts across the life of the 
young company, says Jansen. But one of them often comes to mind 
ahead of others.
 “The campaign we did for Domino’s is always the example I like 
to give potential clients,” says Jansen. “What really makes it unique 
was the fact that they turned the campaign into a contest.”
 In short, a photo of a sidewalk logo sent to the headquarters of 
the pizza chain would earn the sender a gift card for a free pizza, 
explains Jansen. “So not only were they using a cool new ‘green’ 
medium, but they were also running a promotion that benefited 
the consumer.”
 The public relations value of the pizza-related campaign was 
high, says Jansen. The story about the effort was spread via a major 
television network and a large advertising publication.
Imagination 
 Stenciling, or creating art and ads by removing just some dirt, is 
a new niche for power washing contractors. (There are some questions 
still to be answered, such as local regulations encompassing green 
sidewalk ads. Rules may proliferate along with growth of the service.)
 For now, though, the territory is open and ideas flow. In 2009, 
Marc Cantor launched a stenciling business. Today, his company 
PowerWashStencils is a division of his firm Commercial Power 
Washing, Inc. in Potomac, MD.
 The potential for stenciling is enormous. “It’s really still in its infancy,” 
says Cantor. Correspondingly, there are “a lot of great opportunities.”
 In fact, the lexicon for the stenciling process is still in flux. “I 
initially started with the word ‘application,’” says Cantor. “Now, 
we call it ‘impression.’”
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We realize the importance of having Quality Products to offer your 
customer, while at the same time remaining competitive. We’ve 
formulated a complete line of cleaning chemicals that we feel are 
among the BEST AVAILABLE, at the prices that you can afford. All 
we ask is that you try a FREE sample and judge for yourself. Start 
buying QUALITY TODAY... your customers will be glad that you did!

QUALITY FIRST IS OUR COMMITMENT

Call TODAY! (800) 397-6180 • (256) 547-4457 • Fax: (256) 547-4459
coosavalleychemical@comcast.net • www.coosavalleychemical.com

• Concentrated Products Available in 
 Liquids, Powders, & Kits
• Specialty Products—Full Line
• Custom Blending Available
• $2,000,000 Product Liabilty Insurance
• Private Labeling
• Material Safety Data Sheets with 
 Name & Logo
• Shipment Within 24 Hours on 
 Stock Items
• Samples Available on All Products
• Protected Distribution Areas Available

1432 Forrest Ave.
Gadsden, AL 35901

 Whatever the result is named, one 
thing is certain, says Cantor. “It has a 
really big ‘wow’ factor.”
 That factor ought to be tapped, says 
Cantor. For instance, when performing 

a demonstration to illustrate the before 
and after contrasts achieved with pres-
sure washing to a prospective cus-
tomer, a contractor might clean a small 
segment of siding or sidewalk. It may 
be better, says Cantor, to use a stencil 
on a sidewalk or driveway, a stencil 
that leaves behind the name and phone 
number of the contractor’s company 
as the clean image.
 True, coatings can be applied to 
substrates to advertise or herald. But 

they must dry. And removal is more 
difficult. Images created by selec- 
tively washing away dirt are ephem-
eral and easy to remove. Just finish 
pressure washing the entire segment 

of sidewalk. 
 “You really have two 
different options,” says 
Cantor. That is to make a 
“clean image” or incorpo-
rate “dirt as part of the 
image.” 
 Any contractor with an 
interest in the stenciling 
niche can find a way to 
enter it. “You can use a 
very low psi pressure 
washer” to get excellent 
images, says Cantor. 
 Getting a manageable 
stencil, one that is substan-
tive enough to stay in 
place and expertly beveled 

so that it does not allow bleeding at 
the edges, is where an effort must start. 
CNC waterjet cutting shops offer a big 
assist here, making it relatively simple 
and economical to provide power 
washing contractors with the stencils 
required to do a good job.
 Cantor’s firm has done some large 
projects, including one for a manufac-
turer of kitty litter. The campaign 
spanned six mid-Atlantic cities and 
enlisted local contractors to do the 

pressure washing. (Therein is a good 
tip for contractors, who can make 
themselves available to other compa-
nies—and especially ad agencies, 
which arrange the campaigns and 
supply the stencils.)
 Brainstorming about where the 
reverse graffiti, stenciling, impres-
sions—or whatever a contractor  
chooses to call it—will go, leads to a burst  
of possibilities. Cantor suggests that  
with the appropriate stencils and a reli- 
able anchoring mechanism for them,  
the entire process might go vertical. 
 For instance, there are a lot of high-
way noise barriers and retaining walls 
that collect dirt—the medium. As for 
what message one might clean away 
from a soiled vertical surface, it could 
be a temporary reminder: Slow down 
during road construction.
 Or, on a commercial street, a busi-
ness might want to enhance its façade 
for a month or two with an artful 
design. The design could be represen-
tational, such as a clump of trees in 
summer; or, it could be non-represen-
tational, such as an inviting design.
 In a residential setting, a home-
owner could make a special statement. 
A happy birthday or anniversary greet-
ing on a sidewalk would surprise the 
celebrant(s) when they returned home. 
 Imagination is the only limiting 
factor. CT

Brainstorming about where 
the reverse graffiti, stenciling, 
impressions—or whatever a 
contractor chooses to call it—
will go, leads to a burst of 
possibilities. Cantor suggests 
that with the appropriate stencils 
and a reliable anchoring mech-
anism for them, the entire 
process might go vertical.


