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R.W. Beckett Corporation Celebrates 70 Years

The R.W. Beckett Corporation, Elyria, OH, this year

celebrates its 70th anniversary. The firm was founded in the

home of Reginald W. Beckett, an electrical engineer, with

partner Stanton Fitzgerald in 1937. In the early 1950s, the

firm constructed its current manufacturing headquarters,

which currently occupies 165,000 sq ft and houses more than

200 employees, in North Ridgeville, OH. The firm maintains

a steady workforce in an area where manufacturing layoffs

are common and in an industry with cyclical seasonal

demand. Employees currently average 13 years of service.

John Beckett, son of Reginald, took over leadership of the

firm in 1965. The current President and CEO is John’s son

Kevin Beckett, and Jonathan Beckett, another son, is Director

of Sales and Marketing. The company manufactures resi-

dential oil burners and commercial oil and gas burners.

—————————————————————————

PowerPlus Hires New Sales

and Marketing Team Leader

PowerPlus Inc., Anaheim,

CA, is pleased to announce

that it has hired Glen Williams

as Sales and Marketing team

leader. Mr. Williams has more

than twenty years experience

in relationship-based sales,

with experience in wholesale-

to-businesses and retail-to-

individuals.

Mr. Williams will be teaching marketing classes in the

spring of 2008 with an emphasis on the finer points of “sell-

ing yourself in the neighborhood you want to work” and

“closing the deal at the kitchen table.”

“Glen’s experience in sales and new business development

will help PowerPlus grow its business,” said Kevin Wang,

President of PowerPlus. “His ability to adapt to new prod-

ucts and markets along with his interest in mechanical devices

of all kinds make him a strong addition to our team. We are

pleased to welcome Glen to our organization.”

The company manufactures truck-mount pressure

cleaning equipment and accessories used in the commer-

cial and residential markets and distributes other manu-

facturers’ cleaning accessories and chemicals.

—————————————————————————

ISSA Changes Its Image

The former International Sanitary Supply Association

changed its name to ISSA in 2005, when its members

voted to include facility service providers in North America.

That move helped the organization expand its representation

from a predominantly supply and distribution focus to a

more diverse group of members spanning all channels of

the cleaning industry.

ISSA has launched a new logo to reflect the organization’s

new tagline: “The Worldwide Cleaning Industry Association.”

“As our membership has evolved, so has the association,

and this new logo is a reflection of those positive changes,”

said ISSA Director of Industry Outreach and Marketing

Dianna Bisswurm. “We have come to represent members

in more than 83 countries who provide an array of products

and services in the cleaning industry, and we wanted our

brand to better reflect that diversity.” The new logo appears

on the association’s redesigned website, www.issa.com.

—————————————————————————

ISSA Moves Ahead with Its Cleaning Industry

Management Standard

ISSA opened its Cleaning Industry Management Standard

(CIMS) certification to the industry at large at ISSA/INTER-

CLEAN North America 2007 in Orlando, FL, in October. 

The launch followed a successful case-study program 

that saw the majority of applicants achieve certification.

“This is a great moment for the cleaning industry, as serv-

ice providers now have a consensus-based organization-

al designation they can achieve to prove their commitment

to quality customer service and management excellence,”

said ISSA Executive Director John Garfinkel. “We also see

this new certification program, the first in the associa-

tion’s history, as a big step toward successfully identifying

and filling the needs of our growing industry.”

Building service contractors (BSCs) and in-house service

providers (ISPs) are encouraged to apply for certification as

soon as possible to begin the process of scheduling a third-

party assessment. Certification applications are accessible at

www.issa.com/standard. A self-assessment checklist is also

available online for organizations to use in determining their

compliance with the Standard and readiness for certification.

To help prepare organizations for certification, ISSA has

certified 90 individuals as ISSA Certification Experts (ICE),

arming them with the tools necessary to provide training

and/or consulting services to those interested in comply-

ing with and preparing to be certified to CIMS. The ICE 

program is primarily geared toward distributors, manu-

facturers, manufacturer representatives, consultants, and

others who wish to assist their facility service provider 

(FSP) customers in achieving certification. A list of experts

is available at www.issa.com/standard.

CIMS is a management framework that sets forth the

processes, procedures, and supporting documentation

universally recognized as the hallmarks of a well-run,

customer-focused cleaning organization. To become certified,

an organization must undergo a comprehensive assessment—

by an independent, accredited assessor—that includes

documentation review, management and employee inter-

views, and customer-site visits.

—————————————————————————
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