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CETA Announces Election Results

The 2005 Membership & Nominating Committee,

CETA Staff, and Board of Directors would like to

extend sincere thanks to the seven individuals who

participated in this year’s election process. Voting

turnout this year was at 32 percent. Hats off to

CETA members for taking time to vote.

The following individuals were elected to the CETA

Board of Directors, (terms are 2006–2008), taking office

during CETA’s Annual Membership meeting at

PowerClean 2005 in Myrtle Beach, South Carolina

on Tuesday, October 11, 2005. Congratulations and

thank you for your commitment to the industry

and the association.

Elected in the Manufacturers category:

Jon Pankow, BE Pressure Supply Inc.

West Palm Beach, FL

Elected in the Supplier category:

Barry Milstead, Technology Research Corporation

Clearwater, FL

Elected in the Distributor category:

Sherry Helms, Cleaning Systems of the Carolinas

Indian Trail, NC

Elected in the “At Large” category:

Gary Clark II, Northstar Hydro-Cleaning Systems

Spokane, WA

Postal Service Solicits Vehicle Washing

The United States Postal Service (USPS) will

soon invite bids on washing the world’s largest

fleet of over 200,000 vehicles in all areas of the

United States and its territories. The USPS will be

using CombineNet’s combinatorial optimization

technology to evaluate bids and reach an optimal out-

come. The CombineNet tool is designed to enable

suppliers to access a website on their personal com-

puter and offer pricing for vehicle washing at spe-

cific locations they would be interested in servicing.

In order to place bids, all suppliers need to be

trained on how to use CombineNet’s tool. Internet

access is required to take this training. Practice bid-

ding will occur the morning of September 28th and

actual bidding will open later in the day. Actual bid-

ding will take place over a 30-day period.

NOTE: Existing USPS Vehicle Wash Agreements

will remain in place until their current expiration date

within the next two years, and options to extend will

not be exercised. Incumbent suppliers must bid on

the areas they currently serve as well as other areas

they may be interested in servicing in the future.

Contact: Michael Gehrke, USPS Purchasing and

Supply Management Specialist (phone: 215-931-

5174; e-mail: michael.p.gehrke@usps.gov).

PWNA Announces Changes

The Power Washers of North America Board of Directors

has decided to terminate its contract with the current management

company. According to Paul Horsely, PWNA President,“The

decision to end the contract for day-to-day operations man-

agement was based on the fact that we, as an association, can-

not really afford the luxury of a full management team.

Furthermore, we felt that our members would be better served

by having our own office space, staffed by an individual who

is dedicated solely to the needs of PWNA and its members.

“We are currently in the process of hiring someone who

will work for PWNA on a full-time basis, and we are setting

up an office in New Jersey. The office space has been donat-

ed by Deck Restoration Plus, which is owned and operat-

ed by our current Vice President, Everett Abrams. This

change in management structure will affect all day-to-day

operations of the PWNA.”

Here is the information for the new PWNA Headquarters:

Power Washers of North America

P.O. Box 2296

Vincentown, NJ 08088

Toll Free will remain the same: 1-800-393-7962 (PWNA)

Telephone: 609-268-9776, Fax: 609-268-9778

PWNA also announces a new website. The

Communications Committee has been working on an entire-

ly new look for the Association, designing it to be a tool to

educate customers about the benefits of hiring a PWNA con-

tractor. Another goal of the new site is to generate improved

search engine rankings.

The new site features “Find A Contractor” and covers edu-

cation and mentoring available to all PWNA members.

PWNA will also introduce a new Member Benefit for low-cost

web hosting with the same hosting company it is using.

The Soda Works Names Eastern Regional Sales Director

October 3, 2005, Walla, Walla, Washington: The Soda

Works, the Washington state-based manufacturer of soda

blasting equipment and materials/media distributor, today

named Chesapeake Soda Clean as its first appointee in a new

distribution strategy aimed at servicing individual soda blast

contractors. As such, Chesapeake Soda Clean takes on the

pivotal function of establishing efficient and effective cus-

tomer support for this growing category in the pressure wash-

ing industry. 

In his new role of Eastern Regional Sales Director, Stacey

Stone, principal and owner of Chesapeake Soda Clean will

sell soda blasting equipment (including the mobile Buster Blaster

unit, soda blast pot, cooling fans and accessories) as well as

the medium, or soda, used in the process of stripping all kinds

of items from boats to graffiti, food processing equipment to

roadways. The Eastern regional territory consists of Maine,

Hew Hampshire, Vermont, Massachusetts, New York, Rhode

Island, Connecticut, New Jersey, Pennsylvania, Delaware,

Maryland, Ohio, Virginia, West Virginia, North Carolina,

South Carolina and Georgia.


