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New Look for American Presidents

Kärcher, the German cleaning equipment manu-

facturer, is cooperating with the National Park Service

to clean the presidents’ heads on Mount Rushmore in

South Dakota. The restora tive cleaning work is being

carried out as part of a culture-sponsoring project. The

aim is to remove lichen, algae, moss, and other organ-

ic stains that could damage the underlying rock over

the long term. This first-ever cleaning project on

Mount Rushmore began on Independence Day, July

4, and is scheduled for completion in early August.

Cleaning is performed purely with water, without

any chemical supplements. Five diesel-powered hot

water pressure washers are used to spray the water onto

the granite surfaces via rotary nozzles. Water tem-

peratures around boiling point will delay any recur-

rence of growth on the rock sculptures. Following

cleaning trials at the end of April, two independent sci-

entific experts deemed this process to be the most

effective and most gentle on the material.

Sculptor Gutzon Borglum’s giant heads of American

Presidents George Washington, Thomas Jefferson, Theo-

dore Roosevelt and Abraham Lincoln were carved be-

tween 1927 and 1941. They are each about 60 ft high. In

the past 20 years Kärcher has carried out some 80 clean-

ing projects on historical monuments around the world.

CETA Certification Awarded

The Cleaning Equipment Trade Association proudly

announces that Great Lakes Cleaning Systems Inc.,

Grand Rapids, MI, has qualified for certification under

the national “Distributor Certification Program” which

is administered by CETA. A distributor certified under

this program shows a high commitment to training, 

education, professionalism, and service to customers.

Congratulations Great Lakes Cleaning Systems Inc.!

————————————————————————

Trends…

The “China factor” is taking on a new dimension.

Instead of competing with U.S.-based companies, the

Chinese are in more and more instances acquiring

them. From auto parts to tools to appliances to computers

to oil production, Chinese companies are shopping for

U.S. firms of all sizes. The big bids and deals make head-

lines, such as Chinese computer maker Lenovo’s $1.75

billion acquisition of IBM’s desktop and laptop business,

Chinese oil company CNOOC’s $18.5 billion offer for

U.S. oil producer UNOCAL (the former Union Oil

Company known for its “76” brand), and Chinese

appliance maker Haier’s $2.25 billion cash offer for

U.S. appliance maker Maytag. Should Haier succeed in

acquiring Maytag, it will join Whirlpool, General

Electric, and Electrolux as a top U.S. appliance maker.

Meanwhile, the Chinese firm TTI, which owns brands

such as Milwaukee Electric Tool, Homelite, and Ryobi,

is offering a 3000 psi, engine-driven pressure washer

through Home Depot under its Ryobi name. Like Haier,

which has a refrigerator plant in South Carolina, TTI 

manufacturers some products in the U.S. It’s certainly 

possible that one or more U.S. pressure washer manu-

facturers could end up under Chinese ownership.

————————————————————————

Italian Accessory Manufacturer Opens 

U.S. Sales and Distribution Facility

MTM Hydro s.r.l., an Italian manufacturer of com-

ponents and accessories for the high pressure cleaning

and car wash industries, announces that they have

organized a new U.S. company, MTM Hydro, Inc. and

are in the process of opening a sales and distribution 

facility in Eden Prairie (Minneapolis), MN.

According to General Manager, Pierluigi Gallo, 

“As our Italian manufacturing company has contin-

ued to grow in all areas of the world, we felt one of our

best strategic growth opportunities was to organize 

and locate a North American operation allowing us 

to provide better support for our current and future 

North American customers.”

MTM Hydro s.r.l. is an ISO 9001 certified manufac-

turer of components and accessories. Their North

American office and distribution facility is scheduled

to open September 1, 2005.


