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Saturn V Rocket, Johnson Space Center.
Photos courtesy of Lydia Frenzel.

CONSERVATI

ow much fun can this industry be? |
walk up to the Saturn V rocket outside the NASA
Johnson Space Center (NASA-JSC) in Houston, Texas
and select a piece of the command module to take
home for further testing. | pinch myself to find th at
aYes, | am awake.° It is like a dream come true. | am
actually working on historic icons. This is a story of
collaboration between coating, pressure washing,
and waterjetting professionals and conservators to
preserve our national heritage. Joseph Sembrat
of Conservation Solutions, Inc. (CSI) had the vision
for the collaboration. Joe is the conservator who
akeeps me out of trouble® when | am talking with
other conservators.

Along the way, Marvin Boatman of Boatman
Industries (manufacturer of high and ultra-high
pressure waterjetting equipment) and Rick Watson
of Surmac, Inc., (high pressure waterjetting), and
Skip Wayland (paint manufacturer's representative),
all pitched in for the initial evaluation. Doug Lat imer
of Latimat Inc. from Canada provided the power
washing. Incidentally, Doug Latimer is a founding
member of PWNA. Joe Sembrat had seen Latimat's
portable containment mats and wastewater solu-
tions in Cleaner Timeand called Latimer.

Conservation of historic artifacts and structures
requires a delicate balance between surface preparton,
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with its technical aspects of surface
profile, visible and non-visible clean-
liness, and issues relating to safety
and health, environmental (waste
minimization and pollution pre-
vention), and economic concerns.
It is the conservator who must
balance the decision to clean down
to bare substrate and repaint, a rel-
atively straightforward process,
against the need to preserve as
much of the history and structure,

OF A PACHEDCKET.....

i.e. patina, as possible. The aim is
to show some of the aging effects,
and to remove for repair a minimum
of historic/original material, which
is not an easily defined process.

The conservator's consideration
of all historic artifacts and struc-
tures involves examination, preser-
vation, and repair. The conserva-
tor may recommend a specific
treatment, but the ultimate deci-
sion is placed in the hands of the
client. The goals of the conserva-
tion treatment are ones that em-
phasize minimal intervention by
using the least aggressive means
possible to achieve the most suc-
cessful conservation results.

Working with historic artifacts
and structures is exciting and some-
what emotional. As people walk
around Saturn V, they can't help but
think of Kennedy and Johnson, the
missions to the moon, and the Apollo
fire. This Saturn V is unique because
it is one of the last three of its kind.
It shows the physical effects of sitting
in the field at Houston, exposed to 30
years of weather and sunlight.

The Saturn V rocket was built to
launch Americans to the moon dur-
ing the late 1960s. Measuring 363 ft.

long and capable of generating 7.5
million Ib of thrust, it remains the larg-
est, most powerful American launch
vehicle ever built. It is a remarkable
assemblage of @space-age® materials:
plastic, rubber, Mylar, polyurethane
foam, aluminum, titanium, stainless
steel, and other materials.

The rocket has been on display

near the entrance of the JSC since 1977.

Long-term exposure to the Houston

climate of high humidity, high tem-
peratures, high ozone concentra-
tions, salt air, and chemical pollution
has caused extensive corrosion of
metals, especially aluminum alloys,
and degradation of all other sus-
ceptible materials. Previous attempts
to @spruce up°® the rocket introduced
additional problematic conditions,
which resulted in further deteriora-
tion and loss to original materials.
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Did you know that some of the t@pstributors for ALKOTA, AMC, BEAVER, HOTSY, HYDRO TEK,
JENNY, LANDA and KIRCHER sell Chemicals that are mafactured by Etowah Chemical Sales &
Service? We have a complete chemical program, amdadlor our chemical manufacturing to fit your
needs. Therbhas to be a reasomvhy the#1 distributor forAlkotaand the#1 distributor forK rcher have
chosen to use our chemicals. The world is fullis€dunt houses wanting to sell you chemicals. Soine
these don't even have Product Liability Insurari@iscount isn't the name of the game, QVALITY.
There has to be a reason WVEHOWAH CHEMICAL SALES & SERVICEis the leader in the chemical
manufacturing business. When you decide that yen'tdooking for a discounted chemical (one that is
priced according to the amount of water you waulegido arrive at the discount price), then EAIOWAH
CHEMICAL SALES & SERVICE. Look past the discounts, ask your present cheraigaplier to furnish
you with $1,500,000.00 Product Liability Insuranteabels, Material Safety Data Sheets and Product
Information Bulletins printed with your company namind logo on thefFREE?° . Ask them to furnish
you with®FREE® samples on all products. What you will find is tBEtOWAH CHEMICAL SALES &
SERVICE s theONLY chemical supplier to offer this and more at no tostou.

BUY THE BEST, LEAVE THE REST.

ETOWAH CHEMICAL SALES & SERVICE

P.O. Box 4416- Gadsden, AL 35904

1-800-848-8541

We sellAlkota Cleaning Equipment
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